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SOLIDARITY AS AN ENGINE OF
TRANSFORMATION AND AN
OPPORTUNITY TO WORK TOGETHER

Solidarity, collaboration and empathy have been the driving
forces that since the origin of Colombia Cuida a Colombia
have allowed us to mobilize, connect, integrate and
articulate  volunteers,  civil  society = organizations,
businessmen and the media. All of them gave us the
opportunity to help others, even in the midst moments of
anxiety and uncertainty.

as a preventive measure due to the COVID-19 pandemic,
when Colombia Cuida a Colombia was born. The collective
thinking and action of thousands of Colombians, the
business sector, civil society organizations and the media
was integrated.

And it was in the context of the lockdowns, of the quarantine /

It was a moment in which the collective interest was on top
of the individual interest. With an articulated work, based
on frust, it was possible to move forward in a collaborative
and fast way in order to provide aid for people in farther
corners of the country. TEcse places where the aid was
needed the most.

We frusted that those who were closer to the problems
where the ones called to lead the change. Working with
them allowed us to mobilize a network of allies and
volunteers that took actions to benefit health workers, who
were permanently risking their lives. Also, we were able to
help millions of Colombians that, in the midst of the
emergency, lost their jobs and saw their food security at risk
or their businesses’ loyal customers gone.
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The urgency of showing solidarity with the situation of thousands of families and a deep sense of
responsibility for our country brought us together. Since March 2020, it has been possible for us to
amplify the power of our a Ees ung join e{%r’rs to contribute effectively fo close the inequality and
poverty gaps in our country.

Today, almost two years later, we are still committed to take care of Colombia, honoring the trust
placed in our movement by thousands of Colombians, companies and organizations such as the Skoll
Foundation, which motivated us to continue adding allies, articulating efforts, demonstrating with
resultrs that the impact of collaborative work has the capacity to triple the aid and the impact of our
work.

Therefore, our work is not finished yet and in 2022 we will continue working, thinking on new and
creative ways to place aid in those regions that it is needed the most. We will keep promoting
collective impact vehicles, generating sustainable solutions to fight hunger and promoting
entrepreneurship for social innovation. We invite you to travel through this report, which seeks to show

the powerful results of our joint efforts during 2020 and 2021.
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WHAT IS COLONMVMBIA CUIDA A
COLOMBIA AND HOW DO
WE OPERATE?

WHAT IS COLOMBIA CUIDA
A COLOMBIA?T

On March 19, 2020, when the quarantine
began in Colombia as a preventive measure for
the COVID - 19 pandemic, many people were
suddenly left without anything to survive. Red
rags began fo appear in the windows and doors
of houses as a sign of another pandemic that
emerged: hunger. This situation began fo be
evident in different areas of the country.

A group of colleagues who had worked in
different organizations and social issues, with the
spirit of solidarity during this situation that
affected millions of Coﬁ:mbiuns, began to
wonder how the aid is channeled and get fo
where it should. A collective movement was born
with this concern on their minds. The movement
started with a Whatsapp group which begins to
link many people, organizations, companies and
today there are about 400 allies. We were
united by a concern and a purpose: help others
and work together collectively to have a better
impact.

This is how Colombia Cuida a Colombia (CCC) was born, as an alliance that today connects more than
400 partners and allies among associations, foundations, companies, academia, media, their guilds
and networks. We all operate together to obtain integral attention of social problems, through Collective
Impact Vehicles - VIC, that deveﬁ:-p agile, systemic and digital solutions, based on collective work and
innovation. All those actions allowed the implementation -::?camrdinmed strategies on a large scale with

the purpose of impacting and transforming the lives of vulnerable communities.
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HOW DO WE WORK™?

Colombia Cuida a Colombia has established itself as a plattorm, a movement that unites the strength
of human networks and digital solutions connecting unattended social problems with the right
solutions. This is a space where a systemic view ung a participatory methodology are promoted,
which allows the contributions of di¥erent actors from the business, social, civil society and media
sectors, who jointly, articulated and transparently act towards common goals, applying the
principles of co-creation and coleadership.

Currently, Colombia Cuida Colombia develops its actions under an approach based on the theory
of f:hu?{ge and the co-construction model, in which it is essential to work together with communities
and different allies to build sustainable solutions through the following:

® THE IDENTIFICATION OF PROBLEMS AND GAP CLOSURE

® THE CO-CREATION OF SUSTRINABLE. HIGH-IMPACT. SYSTEMIC
AND AGILE SOLUTIONS

® TRUST BUILDING, COMMUNICATING AND ARTICULATING STAKEHOLDERS IN THE TERRITORIES
o STRAIGHTEN SKILLS AND PROMOTE THE AUTONOMY AND PARTICIPATION OF LEADERS.

ORGANIZATIONS AND COMMUAITY NETWORKS

e CAPACITY BUILDING AND PROMOTION OF AUTONOMY AND PARTICIPATION OF LEADERS.
ORGANIZATIONS AND COMMUNITY NETWORKS

® RDYOCACGY TO IMPROYE PUBLIC POLICY
e AND MEASURING IMPACT AND DOCUMENTING RESULTS

In September 2020, with the participation in the strategic planning of several CCC dllies and
volunteers, members of the media, the business sector and civil society, we established CCC'’s
purpose as "Promoting the social transformation of Colombia through articulated solutions of
collective impact", by iﬂenﬁf}ring the main social problems of the country in which CCC can promote
solutions, articulating and systemically mobilizing various participants to support causes anc
co-construct programs and projects of high impact, measurable and lasting; as well as six strategic
objectives that support the purpose and value proposition defined by our movement:

GENERATE IMPACT IN PROGRAMS AND PROJECTS THAT SOLVE SOCIAL PROBLEMS
ARTICULATE POWERFUL NETWORKS OF ALLIES
MANAGE AND CHANNEL RESOURCES TOGETHER WITH PARTNERS

GENERATE ACTIVE AND INCLUSIVE COMMUNICATION AND MOBILIZATION
HAVE A CONSOLIDATED GOVERNANGE SCHEME IN A GOLLECTIVE IMPACT VEHIGLE - GIV
MEASURING THE IMPACT OF CCC INITIRTIVES

@& skell
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The roadmap established in 2020 was later complemented in September 2021, with the Colombia
Cuida a Cor;mbia's summit, in which allies and volunteers from different sectors participated once
again. Through the methodology of appreciative inquiry, we established the shared path to keep
moving forward on an operating model integrated, which develops our purpose and strategic
objectives, by the following inifiatives:

L LR HIRI B this initiative seeks the financial sustainability
of our alliance and to create the first fund to finance high-impact

collaborative projects.

® GOMMUNICATIONS AND SOCIAL AND CULTURAL MOBILIZATION, @Y ERNTS

position CCC, attract allies and donors and generate
transformation of imaginaries and cultural change, conveying the
message that we can work for the couniry together from the
difference.

® GOLLEGTIVE IMPACT VEHICLE MODEL FOR COLOMBIA CUIDA A GOLOMBIA: TO BE A
A EEH R ]| HB within the framework of this initiative,

CCC's ClVs are implemented, in addition to designing a CIV
model, systematizing and documenting good practices, which will
allow us to scale impact.

® MAPPING OF AGTORS COLOMBIA CUIDA A GOLOMBIA i TSR T it 7M=L S 1o

have a technological platform that allows us to have information of
the allied organizations, their projects and initiatives, classified by
themes and territories and to have information on the VICs that we
are implementing or accompanying from CCC.

61T LRI TR this initiative seeks to

develop a Truining;ll, accompaniment and certification program as
an agent of social change, both for grassroots organizations and
allies and members of CCC.

STRATEGIC OBJECTIVES, INITIATIVES AND LINES
OF ACTION OF COLOMBIA CARES FOR COLOMBIA

STRATEGIC INITIATIVES rgfg 3"
OBJECTIVES
Generate impact in programs Collective impact vehicle model for Prémotion of colletive
and projects that solve colombia cuida a colombia : to be a impact vehicles
socail problems reference for scaling impact, within

, ¢ the framework, of this initiativr, cccs
A”'C”IT:E F;G“'I“i?’ ul civs are implemented, in addition to
networks or allies designing a civ model, systemati-

Manage and channel zing and documenting good practi-

resources together with ces, which E”".effe"e”rih'p for
partners social innovation

Solutions to combat
hunger

Stakeholder mapping: to have
information in partner organizations
thieir projects and initiatives

and cecs vics

Generate active and inclusi-
ve communication and
mobilization

Have a consolidated
governance scheme in a
colletive impact vehicle<civ

Pariners for colombia: seeks the
financial sustainability of cce
and to create the first fund

to finance high-impact

Measuring the impact of ccc collaborative projects

initiatives
Communications and social and
cultural mobilization: seeks
to position ccc, attract allies
and donors and generate
transformation aof imaginaries
and cultural change, transmiting
the message tha it is possible
to work for the country together

from the difference.

Cogether for colombia cuida a

colombia, a program for training LA o
accompaniment and certification cmﬁlﬁm"‘" s

as an agent of social change, both .% —

for grassroots organizations and
for allies and members of ccc
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GOVERNANCE SCHEME

The guidelines that define Colombia Cuida Colombia's governance scheme are based on an
inclusive, participatory, rotating, and flat government structure, with a high assignation of
responsibilities and specialization in the areas where decisions are made.

During 2020, Colombia Cuida a Colombia’s core team was inteigrmed by team members from
partner organizations and volunteers, who offered their professional skills, knowledge and time for
the organization.

Since the beginning of the alliance, the Fundacién Taller de Aprendizaje para las Artes y el
Pensamiento -TAAP- has led the beneficiary population’s targeting, verification and measurement of
the impact of the alliance's actions.

The Food Bank Association of Colombia - ABACO-, which network has 22 food banks located in
almost all the national territory, has led the initiatives and strategies related to tood, nutrition, food

safety and food recovery to avoid food waste. |
\'* R R Ak
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In the area of health, CCC currently leads the Medicines Bank and .

in terms of mobilization and communication of the alliance durin :P'E
2020, Mobilizatorio led this component, working together wit \
Claro and the agencies Mullenlowe SSP3, Detonante and Tank e

Comunicaciones, with the support of all media outlets, ————-
ASOMEDIOS, Giving Agency, Matrix, Global News, Buiho, S . '"
Agencia Si Sefior, to give visibility to CCC's eftorts and convince
millions of citizens and hundreds of organizations to participate
and consolidate donation campaigns through different channels.

Colombia Cuida a Colombia, with the articulation of all its allies,
volunteers and network, was able to directly impact 3 million
people in 2020, reaching 30 of the 32 departments of the country;
thanks to the work of 55,000 Colombians and 400 organizations,
it was possible for us to raise 2 million dollars and 30 million
dollars in goods. This resources were invested in aid; 89% to

address the impacts of COVID-19 and 11% to the effects of the
winter wave.

&) skell
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All these resources allowed us to assist vulnerable populations
in the country, providing food and nutrition, health, education
s and income generation. The Aid consisted in 54,776 tons of
food, 60 tons of biosecurity, hygiene and personal hygiene
items. 35.8 tons of medicines and formula milk.
| https://colombiacuidacolombia.com/wp-content/uploads/202
: - 1/05/Reporte-anual-2020-v11.pdf)

The resources collected that made this effort possible are
S subject to all the legal mechanisms of transparency of
A non-profit organizations and tax regulations in Colombia.
i . Today we are close to 400 allies from the business sector, the
. media and civil society www.colombiacuidacolombia.com/aliados/

T N After operating organically for some time, thanks to the work
| " of several allies, Colombia Cuida a Colombia launched its
formal organization just one year after its creation (March 19,
2021). The corporate governance is composed of the
executive director, the executive committee and an advisory
councillhttps: //colombiacuidacolombia.com /conseio-asesor/].
which ¢ ( https://colombiacuidacolombia.com/consejo-asesor/)

As we have been obtaining resources to finance our operation. Colombia Cuida a Colombia has

progressively built a back bone that allows us to have a team fully dedicated to the implementation of
our strategic planning and action plan.

Today we have an Executive Management, a Coordination of Communications and Digital Strategy, a
Coordination of Cooperation and Alliances and a Coordination of Monitoring, Systematization and
Impact Measurement of Causes and Initiatives, which carry out dayto-day actions such as
communications, monitoring and management of allies, planning, coordination, presentation of
projects, administrative management, among others.

CORPORATE GOVERNANCE STRUCTURE

COLOMBIA CUIDA A COLOMBIA ADVISORY BOAR
_ BACKBONE CCC
el EXECUTIVE MANAGE
AND COORDINATIONS

MOBILIZATION ~ PARTAERSHP  FOOD AND HEALTH SOCIAL
COMMUNCATIONS ~ CAUSES AN~ NUTRITION COMMITTEE  INOVATION
AND DIGITAL RESOURCE SECURITY ENTREPRENEURSHIP
SOLUTIONS MANACEMENT ~ COMMITTEE COMMITTEE
COMMITTEE COMMITEE

Today, a year and a half after the creation of this alliance, where we could recognize and take
advantage of the potential of its allies and their stronger initiatives, Colombia Cuida a Colombia has
defined three lines of action that allows us to continue generating agile and systemic solutions: 1

Promotion of collective impact vehicles, 2) solutions to figﬁt hunger and 3) entrepreneurship for socia
iInnovation.

The following is a brief summary of the impact of our humanitarian management and the causes,
programs and projects that we have been developing through collective impact vehicles during 2020

and 2021.

v skell
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OUR IMPACT

The following is the report of Colombia Cuida a Colombia's management from March 2020 to
December 2021, in emergency humanitarian aid, provided mainly in response to the effects of COVID
- 19 and the winter wave. And a summary of our impact achieved through the causes, projects and

inifiatives that we lead or which we are part with some kind of support.

Colombia Cuida a Colombia has two mechanisms of impact in communities, the first one through the
targeting of vulnerable population and direct articulation with allies and the second one through the
national network of Food Banks of Colombia. Through both mechanisms, CCC assisted the population
during the crisis generated by the COVID-19 pandemic and during the emergencies caused by the
winter wave and Eurricanes Eta and lota.

SUNVMMARY OF OUR HUMANITARIAN CARE IMIPACT 2021

55.000 PEOPLE
w1 400 ALLIES

2 MILLON IN CASH
30 MILLON IN KIND

INDENTIFIES SOCIAL PROBLEMS
PROMOTES SOLUTIONS

SCOPE

30 DISTRIBUTION

DEPARTMENTS

3 M
POPULATION

COVID-19
89%

DRIVES COLOMBIAS SOCIAL
TRANSFORMATION THROUGH
ARTICULATED SOLUTIONS
WITH COLLETIVE

IMPACT

6 REGIONS

AMAZONIA  INSULAR ]
ANDINA ORINOQUIA
CARIBE PACIFICO

WINTER WA
11%

ASSISTANCE DELIVERED DURING
THE COVID-19 EMERGENCY

Particularly with the delivery of food, we impacted 36,124 families for a total of 180,629 people,
who received a food kit of 20 kilos, with an average nutritional contribution for 30 days of 22% of the
caloric requirement and 20% of macronutrients for a family of 4 people.

We delivered more than 60 tons of aid, including biosecurity items, hygiene items and personal
hygiene items. And from the Medicines Bank, 35.8 tons of medicines, biosecurity items and infant
formulas were delivered.

() skell
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AlID PROVIDED DURING THE EMERGENCY
CAUSED BY THE WINTER WAVE IN 20=20

In response to the weather emergency caused by the winter wave, CCC, through alliances with the
National Media Association - Asomedios, the National Association of Colombian Businessmen - ANDI,
the ANDI Foundation, ABACO, Belleza Express, BRAC, the TAAP Foundation, and in coordination with
Colombia’s National Unit for Disaster Risk Management - UNGRD and with allies in the territories, we
managed to reach more than 23,000 people unc?é,OOO families, mainly in the departments of Chocd,
La Guaijira, the cities of Clcuta, Cartagena and the towns of Nabusimake and Guachaca.

We sent 3.5 tons of medicines from the Medicines
Bank to the Chocé Health Secretariat for the benetit
of 17 hospitals in the department. We delivered 200
drinking water filters for the population affected by
the flooding of the San Juan and Atrato rivers in
Chocé. Also, with the support of the Raya
Foundation, we were able to c:r)ehver 40 sacks of pet
food and carry out vaccination and deworming
campaigns.

=

Tons of medicines and
formula delivered
medicine bank

Tons of aid for
covid-19
pandemic

55.015 TONS OF HUMANITARIAN AID
Tons of biosecurity
hy?iene and perso-
hygiene items

DELIVERED IN 2020
delivered
Tons of aid delivered Tons of food and Tons of medicines
due to winter wave household goods delivered to the
donations delivered ministry of health of
in choco la gugjira, chocé for the benefit

norte de santander, of 17 hospitals in the
nabusimake, guacha- department
ca and bolivar

Tons of mattresses, . Tons of food delivered " u " "
stoves, clothing by Banco de Alimen-
biosecurity and tos - ABACO to meet

protetfion items for pandemic and winter

debris removal in wave needs

providencia hurricane
lota and chocé

AlID DELIVERED DURING THE COVID-19

AND WINTER WAVE EMERGENCIES IN 2020

With the national network of the Food Bank —= ABACO -, we delivered 54,776,495 kilos of aid
equivalent to 54,776 tons of food that benefited more than 2,855,020 people altected by the
emergencies of COVID-19 and the winter wave in 2020. This was supported by Colombia Cuida a
Colombia, with funds obtained from donations campaigns and in-kind support provided by citizens,
organizations and allied companies.

=) skell
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During the pandemic, we attended the emergency in the Archipelago of San Andrés, Providencia and
Santa Cutuﬁnu, delivering 30 tons of food in May 2020, and later in November, we responded to the
emergency caused by the hurricane lota, the first category 5 hurricane in Colombia, which left the
islﬂnj of Providencia and Santa Catalina devastated. We will go in detail of this process in the
management report of 2021.

ATLANTICO KE:2.122.873 P-946 AID DELIVERED DURING THE COVID-19 AND
BOLIVAR  KG:1.314.422 P139.129 WINTER WAVE EMERGENCIES

; _ KG: TOTAL KILOGRAMS
NSULAR  KC:37.058 P:5.896 I ;. P opuLATiON
SUCRE  KE:107.829 P:19.134 -

ATLANTICO .

CORDOBA  K6:204.553 P-32.838
ANTIOOUIA K€:11.531.020 P-480.524

BOLIVAR

- LA CURJIRA
CHOCO  KE:137.122 P:26.344 _
INSULAR i
RISARALDA KC:812.985 P:43.538 |
QUIDIO  KC:285676 P:617 SUCRE _ 7 NORTE DE SANTANDER

- SANTANDER — ARAUCA

e

VALLE DEL CAUCA KC:6.508.567 :201.953 5

HULA  KG:534.744 P-24.927 CORDOBA N

CAUCA KC:43.756 P-6.361 | |
MARITO K:380.799 P:50.741 """“"“V
PUTUMAYO KG:3.8532 P-260 cHOCO |
TOLIMA  575.495 P-30.906 '

META  KE:526.162 P:57.997
CAQUETA KE:5.471 P-902

— e CRSANARE

\I- — BOYACH
ﬁ\nunnmnmnnun

CALDAS

RISARALDA

| a \\THIJPES

AMAZONAS KG:19.980 P-6.975 VALLE DEL CAUCR " qynpio 1
VAUPES KC:3600 P:620 -
HUILA T AMAZONAS
CALDAS KG:596.392 P-2727.609 - |
mArifo — /
CUNDINAMARCA KG:25.010.790 P:1.270.362 | o cRouETh

BOYACH KC:28.1806 P:789 PUTUMAYD e \
CASANARE  KG:5.519 P-1.708 TOLIMA META
ARAUCA  KG:7.320 P-946

SANTANDER KG:829.036 P-67.318

NORTE DE SANTANDER  KG:1.451.083 P-41.762
CESAR  KG:250.537 P-47.165

LA GURJIRA KG: 871544 P-36.530

MACDALENA KE: 827.0691 P-29.737 TOTAL KG:53.832.583

SUVMIMARY OF OUR IMPACT ON HUMANITARIAN CARE 2021

Throughout 2021, Colombia Cuida a Colombia delivered food and hygiene kits and biosecurity
elements, and on some other occasions we supported citizens and organizations with the
dissemination and promotion of the donation and with the receipt of aid. These actions supported
different people left without access to food, drinking water and with damages on their homes due to
the effects of the winter wave.

() skell
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n Andagoya and Condoto, in the department of Chocé, two of the municipalities most affected by the
rains, we delivered food kits, drinking water solutions (water filters) and household goods to 500
amilies and 1670 people between January and February of 2021. The aid was received thanks to the
donation of the Nueva Granada School Class of 1984 and the work of volunteers and the team of the

TAAP Foundation.

In the cities of Medellin, Cali, Ibagué, Manizales, Bucaramanga and Pereira, 1,000 families were
assisted between February and March, of which 927 received night kits and 1,000 received food and
hygiene kits. This assistance was possible thanks to the MAPFRE insurance company; donations were
delivered ]minﬂg with the MAPFRE volunteer program, Colombia Cuida Colombia, Fundacién TAAP

and the Colom

ian Association of Food Banks (ABACO).

In March, we shared and amplified the campaign that sought to
benefit 135 families who were victims of forced displacement and
victims of heavy rains in Pueblo Rico and 81 Emberd Chami
indigenous families who were sheltered in Cerrito, Pereira, in the
department of Risaralda. Between May and June, we publishec
several campaigns to help people in La Virginia, also in the
department of Risaralda; Cartagena, in the department of Bolivar anc
people in the department of Chocé. All these campaigns were led by
our partner, the TAAP Foundation.

On July 31, 2021, in the municipality of Bricefo, department of
Antioquia, there were torrential rains and the overflowing of three
streams. The rains left more than 1.300 victims, more than 20 homes
destroyed and 23 productive units lost. The situation affected the
economic livelihood, infrastructure and caused the loss of the
belongings of several families.

AL A
. & -
{ Photo: Antioquia Presente Corporation

Along with Corporacién Antioquia Presente and Asociacién Banco
de Alimentos - ABACO, we delivered food kits to 20 families in
Briceio to help them face the postemergency days, not only
providing them with food aid, but also generating peace of mind in
those difticult moments.

Subsequently, through publications in our social networks, lives and
interviews in local media, on August we requested aid for the
department of Arauca, which lasted nearly 30 days without electricity
service and with floods that completely destroyed bridges, roads and
agricultural production of farmers in the region.

This emergency was attended through the Food Bank - ABACO, as
well as others that occurred on the region of the Middle and High
Bauds, in the department of Chocé, on November. That emergency
left 3,489 families affected in Medio Baudd, and 4,700 fumiﬁes in
Alto Baudé. Nearly the 90% of the territory flooded and a declaration
of public calamity was made. Thanks to ABACO's arrangements, to
attend that emergency more than 92 million pesos in %nsic food
baskets where donated along with 5 tons of oil, 275 kilograms of
rice, food transportation and 100 boxes of snacks. All of that, thanks
to the support of Jerénimo Martins, Team Food, Arroz Blanquita and

Frisby.
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In October, we supported CorpoAyapel, tc;l!?rcummte the collection of aid for the Ayapel region and the
La Mojana sub-region that was seriously affected by the winter wave. The Cauca’s River overflow in
that region generated multiple floods in the departments of Bolivar, Sucre and Cordoba, with nearly

25,000 victims.

HEALTH STRATEGIES FOR COMMUNITIES

IN SITUATIONS OF POVERTY AND VULNERABILITY IN 2021

Within the framework of the Health Committee of Colombia Cuida a Colombia, and thanks to the
management of the Medicines Bank, which is an strategic ally in the Colombian pharmaceutical
industry, it was possible to receive 2,667 million COP -equivalent to U$665. 024- between January
and August 202. The aid was represented in medicines, formula milks, food supplements, biosecurity
elements, such as mask covers, antibacterial gel, personal hygiene products and other vital elements
for health. The aid was delivered through allied foundations in order to give it to populations in
situations of poverty and vulnerability in different corners of the country. In this was we guaranteed that
the donated products reached the target population and were not given to unauthorized commercial
purposes. Also we ensured to have fast deliveries to avoid expiration dafes and guarantee the
reception of products in optimal conditions.

In articulation with TAAP Foundation, between January and July 2021, the Medicines Bank delivered
donations for a commercial value close to COP $1,360 million, equivalent to US$ 339,120. The
donation consisted on 138 product references, including medicines, more than 2,000 food
supplements, around 8,000 formula milks and personal hygiene products to attend migrant mothers in
Bogotd, displaced families in Pereira, the population in Condoto (In Chocé) San Andrés, Providencig,

and Manizales.

AR R
-l'.l.ﬂ-:"]rl.

Photography: Santiago Mdrquez - @santiagodesign

Also, 122 school kits were delivered for indigenous children in Amazonas, 1,200 masks and gels for
the Arhuaca population temporarily |0cc::te§ in the main square of Valledupar, 5,000 miﬁ;(s and
nutritional supplements for the Fundacién Clinica del Hogar, which assists homeless. All of the above
was aid equivalent to $265 million pesos at a commercial reference value.

Through the implementation of five Health Bri&ades in vulnerable areas of the country, with the
leadership and work of the Manos Pintadas de Azul Foundation, of the Cienogroup - MedPluss
Business Group, and with the support of Medicines Bank, it was [:ymsibh—:- to provide direct attention to

2,580 people and indirectly to 7,740. We benetfited the general population, but especially, we did it
for children, teE.*rw::::j:_‘;ers.r pregnant women and homeless people in the towns of Orocué, Tédmara,

Leticia, Soacha and Bucaramanga.
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The contribution of Fundacién Manos Pintadas de Azul, of the Cieno Group - MedPluss, was COP
$185 million per brigade, for a total contribution of COP $925 million, equivalent to U$230,651.

Specifically, the contribution in medicines and other health supplies for these brigades was made by
the Medicines Bank or COP $530 million, whose inventory value is COP $ 1,300 million in commercial
value, equivalent to U$324,159, materialized in 159,000 units of medicines and 500 formula milks.

With the joint work and management of the Manos Pintadas de Azul Foundation, the Medicines Bank
and Colombia Cuida a Colombia, through the health brigades we did, we were able to impact
10,320 people, including direct and indirect beneficiaries with an investment of COP $89,631 per

person.

Finally, we 5upﬁﬂrted the purchase of 240 bottles of liquid milk for a malnourished indigenous baby

born with a cle

lip and cleft palate, who was operated on by the Rotary Club through the Fundacién

Operacién Sonrisa (Operation Smile Foundation).

HUMANITARIAN AID DELIVERED IN 2021

1,930

families

12.000

persons

5665
024

In-kind managed by

900

Delivery of drinking water solutions (water filters) and equip-
ment in Andagoya and Condoto - Chocé.

1.000

Medellin, Cali, Ibagué, Manizales, Bucaramanga y Pereira, night, food and
hygiene kits. Markets with 35% of the nutritional value for one month for a
family of 4 members.

J0

Bricefio - Antioquia, delivery of food kits

3000

suplementos

alimenticios
Attention to migrant mothers in Bogotd, displaced families in
Pereira, support to the population in Condoto, San Andrés

8 U U Uund Providencia, and Manizales.

Formula milk and
personal care

10.320 PERSONS

HEALTH BRIGADES

D | BUCARAMANGA
V SANTANDER
A OROCUE
| TAMARA
: CASANARE

SOACHA
CUNDINAMARCA

LETICIA
AMAZONAS
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SUNMMARY OF OUR IMPACT
CAUSES AND PROJECTS 2020 - 2021

In addition to prﬁvidinc? emergency humanitarian aid, Colombia Cuida a Colombia has developed and
supporfed causes and projects since its inception, through alliances and collective impact vehicles,
whose management we will list below.

"COLOMBIA CUIDA COLOMVMBIA™ ONLINE CONCERT
VIAY 1, 2020

The national recognition and visibility of Colombia Cuida
a Colombia was achieved thanks to the generous support
of all the media, who for the first time in the history of the
country, supported a cause for a whole day in a unified
and simultaneous way. The day ended with the
transmission of a concert without precedent in the
country, with the participation of famous artists. All of this
was possible thanks to the leadership and creativity of
Moviﬁzutmrim and Mullenlowe, and the impeccable
production of Detonante.

The concert promoted the collection of funds destined to
support the program fo help with food, health elements d
and care for the emergency attention of the pandemic. |8 8 PARA DONAR:
The concert raised COP $3,091,165, $796,573 and L) o —
$2,294,592 inkind, during the week of April 24 - May = '
3 2020,

It had more than 6 million views, 300,000 connected to the transmission, 300 allied organizations, it
was frending fopic on social networks, and managed to involve in the in the conversation about the
concert to mu 'ripre influencers and a varied lineup of more than 70 artists such as Andrés Cepeda, Bomba
Estéreo, Carlos Vives, ChocQuibTown and Yuri Buenaventura; reaching, via streaming, more than 115
countries and leaving a message that we can "Work Together as a United Country".

Subsequently, two more fundraising concerts were held to help the populations and territories affected by
the winter wave, "SOS Proisland”, held in November and "Un Canto por Colombia, Un Canto por las
Regiones", held in December 2020; the profits were used to finance food aid, cleaning kits, biosecurity
elements and other aid for different regions of the country, as well as resources for the construction of
hurricane shelters for the islands of Providencia and Santa Catalina. Also, it was used to advance in a
process about community strengthening and psychosocial care with the island community.

REACTIVATE COLOMBIA

This call developed by the National Association of Entrepreneurs - ANDI, Corporacién Ventures and
Colombia Cuida a Colombia, with the support of more than 40 organizations, sought to find projects
capable of facilitating the reactivation cﬂP strategic sectors of the national economy impuctedp by the
pandemic, to help different companies of the country's productive sector in crisis.

A total of 232 applications were submitted and 30 ventures were selected and accelerated to broaden
their impact. These ventures showed the capacity to generate 20,000 jobs.
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The call had a proportional participation of initiatives in 11 departments of the country, whose main
trend was technology-based projects, with 14% female participation and with mature companies
presenting projects, about 70% of the companies reported sales.

EDUCATION UNITES US

ed by Empresarios por la Educacién (EXE), which joined during the pandemic Colombia Cuida a
Colombia, an initiative whose purpose was to seek strategies to mcﬁ(e home a safe and adequate place
or children and teenagers in the country to continue with their educational process. This project was
based on the demands and the new reality created by the COVID-19 pandemic.

This project managed to help around 240,000 people through 88 organizations in the country, through
8 content distribution channels with an estimated audience listening to the radio of more than 13 million

people. To know  adll the partners  of  this initiative, please  visit:
( https://laeducacionquenosune.co/nuestros-%20aliados/ )

VWHAT IF CAMPAIGN...

With the leadership of Fundacién Mi Sangre, Fundacién Gratitud, Opepa and Fundacién TAAP we
joined the global movement promoted by Dream a Dream and the Weaving Lab, under the name "What
if", (Y si en America Latina). The objective of this movement was to invite parents and teachers to
prioritize the wellbeing of the millions of children and young people who experienced the anxiety of
studying, completing their homework, exams and goals in the midst of the uncertainty of the crisis and
the burden on their mental health.

SOLIDARITY MENU

With this campaign, the Sierra Nevada Hamburger Chain, an ally of Colombia Cuida a Colombia and
other 50 restaurants, managed to transform the kitchens by placing them at the service of the vulnerable
communities which situation increased with the COVID-19 pandemic. People bought menus for $7,500
to donate to the people in need. Thanks to Sierra Nevada's leadership, 41,300 p?mes of hot, prepared
food were delivered during the pandemic’s lockdown.
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CARTAGENA SOS.,. SOLIDARITY FOOD
AND RETURN ECONOMY ASER

With this initiative, 126,000 meals with balanced goods were delivered to vulnerable population of
Cartagena and helped to preserve the business fabric of the restaurant sector, generating 120 direct
jobs, 340 indirect jobs, and ensuring that 8 restaurants and production plants remﬂineg active and
survived the economic emergency originated with the pandemic.

The ASER efficient cooking model mobilized $504,000,000 pesos, US$125,967 thanks to the
donations of many citizens and the work and support of 5evemr foundations in Cartagena and the
countiry, such as: Granitos de Paz, Fundacién Serena del Mar, Alimentar Colombia, Cartagena Unida,
Juanfe, Suefios Por Colombia, the Food Bank, the Archdiocese of Cartagena, with the support of
Colombia Cuida Colombia, among other allies.

SUMNARY OF OUR IMPACT CAUSES, PROJECTS AND
VEHICLES OF COLLECTIVE IMPACT 2021

All these projects and initiatives, conceived and led by different allies, where done with the support of
Colombia Cuida a Colombia, and some other initiatives where repowered and strengthened by our
alliance. All of that made it possible for us to focus our efforts in 2020 on trying to smooth the impacts
of the pandemic on the most urgent areas and on vulnerable communities in the national territory. By
working with our network of allies and donors, we came up with some solutions in health, food security
and income generation for the people in the most critical situations.

Although we are now living "a new reality", the pandemic and its effects are still with us, profoundly
affecting the country's smcicﬁl and development indicators, deepening poverty and inequality and placing
Colombia as the second most unequal country in Latin America according to the World Bank'. Colombia
is the highest among the countries of the Organization for Economic Cooperation and Development
(OECD) and the highest in Latin America, only surpassed by Brazil.

That is why we have continued working for the social transformation of Colombia, having with us the
support of our allies, a well-organized management and articulation capacity that makes our presence
valuable in the territories where it is needed the most.

Report: Towards the construction of an equitable society in Colombia. World Bank. The complete report is available at

https://documents 1 .worldbank.org/curated/en/602591635220506529/pdt/Main-Report.pdf
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Up to October 2021, we have impacted close to 1,300,000 people directly with resources provided b
donors to our causes and initiatives, the management of our partners and the financing of the Skoﬁ
Foundation (https://skoll.org/) which supports transformative social change, connecting entrepreneurs
and social innovators to advance bold unc:lpequitub|e solutions to the world's most urgent problems.

Tukingf advantage of Colombia Cuida a Colombia's great potential and capacity to connect and
articulate solutions for the social transformation of the country, we have channeled our efforts through
three lines of action:

1) PROMOTION OF COLLECTIVE IMPACT VERICLES
2) SOLUTIONS TO COMBAT HUNGER, AND
3) ENTREPRENEURSHIP FOR SOCIAL INNOYATION

These Lines above are the ones around which we will present the following report of the impact of our
causes, initiatives, projects and Collective Impact Vehicles - ClVs, in 2021,

PROMOTION OF COLLECTIVE IMPACT VEHICLES - CIVvS

Colombia Cuida a Colombia created and implemented collective impact vehicles in different territories
of the country such as La Guajira and the San Andres, Providencia and Santa Catalina Islands, and
supported others, led by our allies, serving populations in situations of poverty, vulnerability and affectec
by the armed conflict and natural disasters. Some of the people affected belongs to ethnic and rura
communities.

All the above, thanks to the collaboration of different organizations in which each one undertock a
specific set of strutegies from its expertise and coordinates ﬁwem with the actions of other allies. From this
point, we promoted agile and articulated solutions in 5 different Collective Impact Vehicles - ClIVs,
including one of a population-based nature called Weavers of Change. This one aimed at serving the
youth population and whose origin responds to the social outbreak in which Colombia was immersed
during the months of April, May and June 2021 and whose effects are still in force.
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COLLECTIVE IMPACT VEHICLE: BACK BETTER TOGETHER
FOR THE RECONSTRUCTION OF THE ARCHIPELAGO
OF SAN ANDRES. PROVIDENCIA AND SANTA CATALINA.

Atter the Category 5 hurricanes Eta and lota hit the San Andrés, Providencia and Santa Catalina Islands,
98% of the infrastructure of the island of Providencia was affected. This situation increased the
emergency that was already in place due the lockdowns during the pandemic which had a negative
impact on the tourism cluster, which generated 57% of the Gross Domestic Product (GDP) of the group of
islands. The lockdowns originated a serious decrease on the commerce activities, and reduced the hotel
and restaurant services for long periods of time. This caused situations of anxiety, hunger and need in
this side of the that used to be recognized for being one of the departments with the lowest poverty rafe.

This is how Colombia Cuida a Colombia, that was initially articulated to address the effects of the
pandemic with partners such as ABACO, the TAAP Foundation and the Medicines Bank, ended up
providing aid for the Islands after the hurricanes affected them. We were able to add dllies such as the
Food Bank of San Andrés, Rotary, ProArchipiélago, World Central Kitchen, the Cadena Foundation, the
National Navy of Colombia, the National Police and the Colombian Air Force; and attended the

emer&ency in the Islands providing food solutions, water, electricity and shelter to the families of the
islan

AR RN

P i E s

These joint efforts allowed us to delivery 30 tons of food and clothing, 309 biosecurity and cleaning kits,
70 packages of horse feed, 174 battery lamps, 1,800 items of equipment and debris removal and the
installation of 82 tents with covers. The tends served as shelter and temporary housing for several
families. Also, we delivered 250 portable filters and the loan of 4 desalination plants that worked in the
slands for 7 months. Thanks to the support of World Hope International, we could supply drinking water
for people in Providencia and Santa Catalina during this period of time.
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HUMANITARIAN AID DELIVERED BY COLOMBIA CARES FOR COLOMBIA x7 VIONTHS
IN 2020 AND 2021 I THE ARCHIPIELAGO OF SAN ANDRES.,
PROVIDEACIA AND SAATA CATALINA IDENTIFICATION OF THE APPROPRIATE WATER GOLLEGTION SYSTEM

ENERGY N
BIOSAFETY KITS () 1774 ELECTRIC LAMPS

e o G2
EQUIPMENT SET FOR THE (7

DELIVERY OF PREPARED AND HOT MEALS
UF Fuun RECOLLECTION OF RUBBISH

| Aal,
N
®

A |
MARKETS OF
VARIOUS WEIGHTS

SZ2TENDS [\

The magnitude of the disaster required an immediate and collaborative articulation to ensure that the aid
remcheg those who needed it most. Thus, in February 2021, the Collective Impact Vehicle "Back Better
Together" - BBT was born, which articulated 18 civil society organizations with the community to
cTn’rr;lbuIe with innovative ways to the reestablishment of decent living conditions for people in the
islands.

BBT has medium and long term projects where each pariner confributes the best of its knowledge and
resources fo guarantee the reconstruction of the Islands. BBT responds fo the work of its different members
on their own fields. An agreement made was made with the community, the Management for the
Reconstruction of the Island, the National Government and the Mayor of Providencia and Santa Catalina
to work on projects executed through the following four lines of action: 1) Humanitarian Help 2)
Psychosocial Support 3) Economic Reactivation and 4) Community Social Infrastructure.

The joint actions of the 18 allies of "Back Better Together" - BBT, made it possible to reach 43,105 people
with humanitarian aid, about 73% of the people living in the Islands of San Andrés, Providencia and
Santa Catalina, providing them access to drinking water, food, medicines, biosecurity elements and
supplies.

In addition, Colombia Cuida a Colombia, with the support of the Medicines Bank, delivered 14,000
medicines, an e|ectrf::cc1rdi-:;]grc:ph and a fetal monitor to the Providencia Field Hospital, which
particularly benefits the island's children and pregnant and lactating women.

The members who founded and formed the Back Better Together Alliance were: Corporacién Antioquia Presente, Pro
Archipiélago, the Association of Food Banks of Colombia-ABACO, Stand Up Providencia Renace, Give to Colombia, Taller
de Aprendizaje para las Artes y el Pensamiento (TAAP), Fundacién Cadena, Fi Providence, Tamarin Foundation , the

National Association of Entrepreneurs-ANDI, Fundacién ANDI, Colombia Cuida a Colombia, Rotary International and
Rotaract- Rotary Club Partner, Corporacién Minutos de Dios, TECHO, Aldeas Infantiles SOS Colombia, World Vision and

AFE. The management reported within the framework of this alliance is the result of the joint efforts of all the partners.
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HUMANITARIAN AID DELIVERED BY In june 2021, delivery of supplies,
COLOMBIA CARES FOR COLOMBIA IN medicines and suture kits

2020 AND 2021 IN THE ARCHIPELAGO to Providencia Hospital.

OF SAN ANDRES, PROVIDENCIA AND

SANTA CATALINA

ELECTROCARDIOGRAPH

More than 14,000 medicines deli-

vered thanks to the Medicine Bank FETAL MONITOR

Along with Antioquia Presente Corporation, the UNDP, the Tamarin Foundation, the Catalina Mufioz
Foundation and the Andi Foundation, we supported the economic reactivation processes through the
provision of 52 native inns, which consist of tourist lodgings for the Raizal community, and 77 proc?ucﬁve
units, including stores and bars. The inns already endgmwed are receiving social and technical support,
their business model is being strengthened and support to develop business habits and digital 5Ei||s s
being encouraged.

With the purpose of having a shelter in case a new hurricane arrives, with Fundacion Techo,
Corporacién Antioquia Presente, Fundacién Andi and Proarchipiélago, we are in the process of building
safe spaces for the community to be protected if a new emergency comes. Some examples of projects in
that way are the construction of the Botton House Community Development Center and the adaptation of
the Suoreste Catholic Church, which can be used for two purposes: for artistic, cultural and community
r:;1ctiviiriesdund as a shelter and refuge for 100 people each. A|F~:}f that in case a new hurricane arrives to
the Islands.

Management carried out in the
Back Better Together Alliance

COMMUNITY SOCIAL ECONOMIC RECOVERY
INFRASTRUCTURE

[

43.105

People . -
=T

Construction of a Community The BBT Alliance's Economic Reactivation
Development Center Committee will support 52 native inns and
Hurricane Shelter /7 productive units (neighborhood stores)  frap, skO"

73%

Inhabitants of the archipelago of San

Andres, Providencia and Santa Catali-
na receive humanitarian aid thanks to
the joint work of 18 partners of "Back
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In 2022 Colombia Cuida a Colombia, along with the TAAP Foundation and the Fundacién Un TECHO
para Mi Pais Colombia, are planning to develop a psychosocial care and community strengthening

Froiect aimed at 400 children, teenagers, young people and community leaders. The majority of them
ive close by the Suoreste Catholic Church, whose lower part of its infrastructure will be adapted as a
hurricane shelter by the TECHO Foundation.

Precisely to establish the relevance of the psychosocial care and community strengthening project, in July
and August 2021, with the support of the Ombrella Foundation and through the TAAP Foundation,
series :r?meeﬁngs were held wiﬂﬁl the community in which it was determined that the greatest concern of
Providencia’s parents and teachers was a situation of hopelessness and sadness within the children.

In response to this situation, a series of workshops were proposed for children and young people to work
on their life projects and Erovide them with Esychoscc:iul support through painting, photography and
video. The first two workshops were held with the TAAP Foundation team uriné:] the month of August.

Almost fifty children and young people between the ages of 4 and 18 attended the workshops where
gave us the opportunity to motivate some of them to return to school.

In 2022 we will continue with the construction processes of the Botton House Community Development
Center, hand by hand with the different partners involved in this initiative.

COLLECTIVE IVIPACT VEHICLE: THREAD BANK OF LA GUAJIRA

63.3% of the population of the department of La Guajira lives in monetary poverty and 30.5% in
extreme poverty. The food insecurity index for the department's population is 69.3%, higher than the
national average (54.2%).

Twenty percent of the country's total indigenous population, with
380,000 Wayul Indians, is in La Guajira. The children of this
community are 6 times more likely to die of malnutrition than other
Colombian children, and 96% of Wayui children are living in rural
areas that don’t have access to drinking water.

n addition, La Guajira has a wellknown handicraft tradition such as
Wayul weaving. When studying in depth the situation of these
families we found that access to threads to sew the handmade
oackpacks bugLs, is difficult. The Wayul weavers receive 10,000

vesos per backpack, equivalent to US $3, since the intermediary

keeps most of the profit. The baskets are being sold in the market

vetween US $13 to US $100.

Therefore this initiative arises as "Banco de Hilos de la
Guaijira", led and coordinated by the Food Bank of La
Guaijira and the Food Bank Association of Colombia -
ABACO, which seeks to the following: 1) To eradicate
deaths from malnutrition and chronic malnutrition in
children under 5 years of age, 2) to enhance the
productive capacities of the communities, improving as
well, their income respecting the average income per
backpack in the market. Women receive the threads at
a fair price and the backpack is purchased directly to
them at almost 5 times the value paid by intermediaries
and 3] to promote the integral development of the
communities, through their empowerment and respect
for their cosmogony. In this project we articulate allies

and the existing institutional offer. o~
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This pilot project, led by the Food Security and Entrepreneurship Committees for Social Innovation of
Colombia Cuida a Colombia, seeks to be replicable in other communities and territories of the country.

The project includes nutritional support, which began with weight and height screening and
anthropometric measurements of 391 children, 15 pregnant mothers and 97 nursing mothers, along with
the dell:ijvery of goods that provides 70% of the energy and nufrient requirements for the family. All of the
above was made in order to fight chronic malnutrition rates in children, pregnant and nursing women
weavers.

The direct population benefited by this project is 389 men and women weavers, of which 219 are
women weavers, pregnant and lactating mothers of 306 children aged between O to 5 years, at risk of
chronic malnutrition. And 219 families and 1,925 people in conditions of vulnerability were involved,
which are the direct and indirect population of the project.

1925

PEOPLE

213

FAMILIES

383

WOMEN AND MEN WEAVERS

213

WOMEN WEAVERS, PREGNANT
AND LACTATING MOTHERS

306

CHILDREN FROM 0 TO 5 YEARS

OF AGE, AT RISK OF CHRONIC
MALNUTRITION

For the time being, the project has been financed with resources managed by ABACO and Colombia
Cuida a Colombia, materialized in contributions from the Global Food Banking Network, Novartis, the
Skoll Foundation, the Huge Inc. Agency and donations from citizens.

It also has the advice and permanent support of Construyendo 500,001, Sierra Nevada and Colombia
Cuida a Colombia in entrepreneurship, marketing and resource management. And with the
participation of allies such as the Empathy Store and Kaironare.

Particularly in terms of marketing and thanks to the management of the Food Bank of La Guaijira anc
Construyendo 500,001, it was possible for the Banco de Hilos de La Guaijira to participate in exhibition
fairs he?c/:l in December, such as Distrito Quantica and Expoartesanias. These fairs allowed us to spreac
our project’s goals and at the same time to sell the stock of backpacks that were available.
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COLOMBIA CUIDA PEREIRA - BIKING FOR COLOMBIA

After the displacement of 82 families from the community of San Isidro in Puerto Caldas, that involved a
large group of indigenous people, the TAAP Foundation mobilized efforts along with 10 allies, of which
Ct:}?t::m ia Cuida a Colombia is part, to develop an urban planning and housing project in coordination
with the business sector, the Government of Risaralda and the Mayor's Office of Pereira. The project
benefits 292 people, 124 of whom are children. This effort will be financed in part with the campaign
"Biking for Colombia", which will feature nationally prominent cyclists, several of them Olympic
medalists, fo raise funds through a virtual cycling race that will allow us to build 82 houses. These new
homes mean new opportunities for these evicted families.

VIRTUAL -
O e ol - . PARA LAS FAMILIAS DESPLAZADAS

APORTE MINIMO INSCRIPCION -

FEGHA: HORA:
[ | |
COMOCHE MAD BM
.,/ : WWW.PEDALEANDOPORCOLOMBIA.CO
AaVe

CHAVES, RIGOBERTOU '-' e T

- A, v Bl i e _,- 4 T At
(ﬁ*} TECHO RIAN® TP O cunes 2EACT @ B 2N é\;ﬁ MOVILIZATORIO Aaa & @W W susim

By February 2022, the official launch of the fundraising campaign is exf;ecied to take place, as well as
the delivery of the property housing titles for the families. Their dream of having a home of their own will
be materialized.

Colombia Cuida a Colombia's confribution to this initiative was the design of the image of the

Fundruiaing campaign, which was initially scheduled for May 2021, but due to the national strike had to
be rescheduled for 2022. Also, we helped with the contacts with different stakeholders to invite them to
participate with their donation.

WEAVERS OF CHANGE

This initiative was born in the context of the social outburst of May 2021, where the protests from young
people without employment and study opportunities were the protagonists.

As a response to build frust and bridges of dialogue between key actors of the country's sirike; in alliance
with seven organizations, we set out o open channels of dialogue and joint work. All of that seeking to
connect the ecosystem of supply and demand of employment, education and training for young people
as well as to promote conversations to weave change in Colombia.

In the second half of the year we connected more than 90 youth leaders from 12 different rzginns of the
country with 60 representatives and senior executives from major business associations, media directors
and relevant public actors such as former ministers, CEOs and presidents and executive directors of

companies such as ECOPETROL, ISA, ANDI, Telefonica, USAID, and others.
& skell
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We set up meetings between youth leaders with executives, businessmen and senior public sector
officials. The purpose of them was rebuilding trust between these relevant actors for the present and future
of the country; facilitating agreements between people with different visions, interests and backgrounds
and promoting collaboration and leadership networks.

In November, a pilot project was launched in the border city of Cicuta, the third city in the country with
the highest indicators of informality and unemployment, where 60 young people that were linked to
employability processes of the local mayor's office and the Minuto de Dios Corporation, learned about
tools for selt-knowledge and inner leadership. All of that, under the Tribu program of the Trantormacién
Humana Foundation. Those skills are key in the process of adaptation to iﬁe working environment.

SUSTAINABLE SOLUTIONS TO FIGHT HUNGER

In Colombia 7,691,340 households, equivalent to 54% of the total households in Colombia live with
food insecurity. According to The National Nutritional Survey ENSN 650,000 children under 5 years of
age suffer from chronic malnutrition, 6.5 million people in the country have insufficient food consumption
and 5,269,993 households, equivalent to 37%, do not have the possibility of eat three daily meals.

Ending malnutrition in Colombia could generate an increase of 4.3% and 6.5% per year in the per
capita income (World Bank, 2017). The cost of malnutrition in Colombia is estimated at 11% on the
county’s GDP per year (ENSIN, 2015). According to the data and the evidence, solving hunger in the
country must be a priority task. That is the reason why, along with different allies from the business and
social sector, and with international cooperation organisms, we seek to join efforts to advance in the
fulfillment of Sustainable Development Goal 2: Zero Hunger and fight food insecurity in Colombia.

Moreover, within the framework of the Food Security Committee of Colombia Cuida a Colombia, led by
the Colombian Food Bank Network - ABACO, we have supported and promoted the following strategies:

Between January and October 2021 with resources managed by Colombia Cuida a Colombia we
mobilized 30.7 tons of food in 7 different cities benefiting 8,174 people who were in emergency. With
the management of ABACO about 32,033 tons of food were distribute through the Food Bank Network

in 23 cities in the country, impacting 1,117,179 people.

SUSTAINABLE SOLUTIONS TO
FIGHT HUNGER

8.174 PEOPLE BY CCC EMERGENCY CARE

30,7 TONS
7 CITIES

1.117.173 FOOD BANKS OF COLOMBIA

32.033 T0NS
23 CITIES

* Delivery of infant formulas and nutres Junior to more than 300 children
** Emergencies were attended in cities where there is Food Banks of Colombia

)eliver?f of infant formulas
and nufres ﬂumor to more

than 300 children

Emergencies were atten-
ed in cities where there

E_ Food Banks of Colom-
Te
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-rom Colombia Cuida a Colombia we have supported the strategy led and implemented by ABACO and
19 food banks, which seeks to rescue and prevent food waste and recover agricultural surpluses from
farm to farm. Through the REAGRO program it has been possible for us to rescue 5,335,441 kilograms
of food in 2020 ung 4,368 tons of fruits and vegetables by November 2021, benefiting about 128,672

people, in 29 municipalities. All those actions where possible thanks to the participation of 681 farmers
and agricultural entrepreneurs.

FOOD RESCUE—-REAGRO

33.387.276 KILOGRAMS OF PRODUCT
RESCUED FOR 3 YEARS

REAGRO IN FIGURES 4 TRUCKS FOR FOOD RESGUE IN AGRIGULTURE

0.335.441
KILOGRAMS OF PRODUCT RESCUED FROM

JANUARRY TO OCTOBER

17
LINKED FOOD BANKS

835
FARMERS AND RELATED AGRIBUSINESSES

3.337.384
KILOGRAMS OF PRODUCT RESCUED FROM
JANUARY TO SEPTEMBER

128.672
PEOPLE BENEFITED FROM JANUARY TO

2020

128.672
2021 PEOPLE BENEFITED FROM JRNUARY TO
33 MUNICIPALITIES

681 FARMERS AND RELATED AGRIBUSINESSES

Furthermore, as a strategy to mobilize and raise awareness about the serious sifuation of food insecurity
that affects 54% of the households in the country, the Documentary Paisajes del Hambre (Landscapes of
Hunger) was created and produced. With three chapters, this audiovisual production shows the beautiful
andscapes of the Colombian geography with the serious situation of fc:mcrinsecurity. This is an ABACO
oroduction, promoted and supported E}f Colombia Cuida a Colombia, with the support of more than 20
national and international partners, and broadcasted on 20 national and regional television channels

and 9 platforms.

To promote the distribution of this production we <created a landing page
https://lospaisajesdelhambre.org  that became the the first platform in the country where people could

create their own campaigns to fight hunger in Colombia.

HFUNIVERSALPLATE - SOCIAL GASTRONOMY VIOVEMENT

Simultaneously with 33 cities around the world and within the framework of the World Food Day
(October 16), we joined the global campaign #UniversalPlate, designed and promoted by the Social
Gastronomy Movement (SGM). This movement aims to join efforts to address Sustainable Development
Goal No. 2: Zero Hunger and collectively, for the year 2021, achieve the goal of serving 1 million plates

of foed around the world to those who need it the most.

The Movement was composed by a i|mbn| network of chefs, organizations, farmers, academics, activists
and social entrepreneurs, which seeks to jointly drive positive change in society through food.
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With this objective, Platos Sin Fronteras, Sembrando Confianza, Arroz Pa Todos, Sierra Nevada, Griffith
Foods, Fundacién Toma un Nifo de la Mano, La Movida para Todos, Fundacién Soy Doy; Casa Mamé
Luz; Colombia Cuida a Colombia; Slow Food, and ACNUR, ABACO, Alimentos Polar, Gato Dumas,
Instituto  Superior Mariano Moreno, Fundacién Universitaria San Mateo, Cenfro de Innovacién
Gastrondmica-IPES, and the gastronomy program of Universidad de La Sabana hold this event in 2021.
With the goal of provided 10.000 plates Glsnu’rriiic}us traditional food cooked with local ingredients in
the cities of Bogota and Medellin.

We chose Bogotd's Plaza de Bolivar in downtown to deliver 10,000 plates of food and sign the
#PorEIHambreCeroYo manifesto as a commitment to continue fighting hunger in the counifry and
reducing food insecurity.

STRENGTHENING SOCIAL ENTREPRENEURSHIP
BY INTEGRATING CONVMIMUNITY INITIATIVES OF
VULNERABLE POPULATIONS AND SCALABLE STARTUPS

In this third and last line of action led by the Entrepreneurship Committee of Colombia Cuida a Colombia
and Construyendo 500.001, we sought to add the power of entrepreneurship, technology and social
innovation to generate change. We used the relationships and networks of our alliance to enable the
empowerment and capacity building for vulnerable communities. We wanted them to have a complete
care system (health, education, food and nutritional security and income generation services) and the
development of socially and profitable projects or initiatives where the pempﬁe in the community are their
own problem solvers that could come up with sustainable solutions to have autonomy.

In addition to this purpose, there is the articulation of a call for social innovation entrepreneurship to find
and accelerate the ten best startups in Colombia on CCC’s main topics (food security, environmental
sustainability, health, education, among others). The objective is to inspire the country on how
enfrepreneurship can help the most vulnerable people.

In this sense, during the last months of 2021, with Construyendo 500,001 and the firm Rockstart Impact,
we were preparing the implementation of the Entrepreneurship Program for entrepreneurs with social and
environmental impact, "Impact 2021 Program". In order to promote the work of entrepreneurs with high
impact on society,, we created a virtun? acceleration program of four (4) months in which ten (10]
startups will be selected to receive the support to achieve accelerated growth for their business.

The acceleration program only supports startups and technology-based companies that solve problems
of society and generate impact on society, addressing some of the country's most difficult challenges.

=y skoll
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The selected startups will be included on an ecosystem of
specialized mentors that allows them to validate their business
model through a business and organizational diagnosis. The
startups owners will be able to put their knowledge into practice
through the development of strategies, they will obtain and
initiate investment rounds, and will be prepare to grow.

Currently CCC, through the Entrepreneurship and Food Security
Committees, as it was previously mentioned when explaining
the Collective Impact Vehicle of "Banco de Hilos de La
Guajira", is developing a pilot project that seeks fo be
replicated on other territories and communities of the country.

This initiative conditions the enrollment of the weavers women to
the project to their mandatory participation on education and
nutritional programs that helps them to overcome chronic
malnutrition or ﬁwe risk of suffering it within kids of O fo 5 years.

A final purpose in the framework of this line of action is to launch our Startups For Good Program, which
objective is to find companies with high potential for sustainable social impact and help them to grow.
Also, this line looks to continue strengthening the startup EatCloud, that fights hunger in Colombia and
benefits 1 million people. Using their technn?c:gy EatCloud is able to recover food that hasn't been sold
such as production surpluses, short dates expiring products or imperfect items and delivers it on time to
be consumed by communities with food insecurity.

COMMUNICATIONS, SOCIAL AND CULTURAL MOBILIZATION

Throughout 2021 we lead campaigns, mobilization strategies and opened conversation spaces that
sought to connect, generate transformation of imaginaries and cultural change in the country.
Consolidating ourselves as a movement that promotes hope, help, wellbeing and optimism within
Colombians ?IEIS been the main goal. We have been motivating people, organizations and companies
to join us and contribute with their time or money to CCC in order to reach more Colombians.

We have been sharing the message that it is possible to work together, even trom different perspectives,
to benefit the country. Also, we have putted on the conversation table innovative ways to address
sensitive topics such as hunger, unemployment, displacement (made by conflict issues or natural
disasters), and the social outbreak, materialized in the national strike of 2021.
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ORGANIZATION AND PARTICIPATION IN FORUMS

VIRTUAL FORUIV: HOW TO BUILD
FROM DIFFERENCE™?

Between May and July of 2021, Colombia experienced a social
outbreak that led the country to live on a complex situation of
confrontation, fear and polarization. This added up to an

unprecedented economic and social crisis that was deepened by N coRo
the COVID-19 pandemic. VIRTUAL
This is how we opened the virtual conversation space ‘How to

Build from Ditference’, in response to the situation that the country j,l]["d[] CONSTRUIR tiﬂi,?iéfi';;"”;;L‘::.;E-:f;’gi.‘;;n
was going through. The objective of the forum was to have a better DESDE LADIFERENGIA? e

understanding the nonconformity expressions and, at the same
time, rejecting all violent manifestations. Meanwhile we were
inviting to defend life and promote dialogue.

=
o Raosita Manrigua '
@ @ . I. .

Seeking to contribute to the change of narratives and promoting S Karima Kadaoui

Tomkesn Communiny Farndabon

those conversations that build, unite and invite the collective action, PSSR bl
we sat on our Forum actors with different points of view to share
their testimonies so that we could promote reflections around the JUEVES . PM.A P'M_

importance of building social transtormation from the difference.

' -I}IIHHI]I}AHHS ATODA I.‘.I]I.IIHIIIH PARTICIPAR EN EL FORD -
ENEL QUE ESTABLEGEREMOS MECANISMOS Y ACUERDOS

This space was possible thanks to the participation of more than
20 allied civil society organizations, including Ashoka, Skoll

Foundation, The Wellbeing Project, Fundacién TAAP, Fundacién . ~ PARA TRABAJAR JUNTOS DESDE LA DIVERSIDAD

para el Perdén y la Reconciliacién, Fundacién Origen and artists #Bu“struyamusl]Bsdgl_aniferenBia

such as Cesar Lépez. Our digital space allowed us to share |

experiences with more than 1.400 people in order to promote - IN:

sustainable changes that came from a place of hope rater than www.LILIMBAC UID A COLIMBIA com

me Ir'E.CII'. @ﬁﬁp 5 oo onia QFE.‘r'GEN,ﬁ_ Fsugﬁhgﬂﬁ‘%
elinds | EREE " DogoCreatio slidane @ AcUna e O 69556000

FESTIVHL GOODWILL FESTIVAL (VIRTUAL)

DE LA In June 2021, the second version of the Festival of Goodwill

BUENA VOLUNTAD was held. We invited experts from different countries to share

S& PARTE DELSESESSSN 5GNOE SE BUSCA CULTIVAR their visions on I:::Eics such as compassion, goodwill and

EL ALTRUISMO Y LA COMPASION service to others. The event also included poetry and music.

Along with the activities, an invitation to a collective action

was made and an active network of service that invites
reflection was created.

., -I'l":

_Baez  SilviaO caricsbascio  VictoriaSur People from Spain and Colombia shared virtually inspiring

stories. A live concert took place and the opportunity to join a

lobal movement through volunteering was made. During the
?esﬁvuL the opportunity to join a community of entrepreneurs
and social innovators fo generate lasting impacts on
communities was open. This initiative led by ’rﬁe International
Association of Sintergetics, the organization Build a Better

Gloria Flavia ere World, Unalma and ESSES, also sought to promote donations
Echeverry FRojo  Fernéandez to the causes implemented by Colombia Cuida a Colombia.
Sﬂﬂﬂﬂ?ﬁg [!]“E JUNIO .
DESLIZA HACIA ARRIBA -. % Skgll

PARA INSCRIBIRTEY DONAR

@ eBees @I 507 unalma



COLABORACIGN EN TIEMPOS DE CRISIS ~ /°° developed by United Way Brazil, in strategic partnership with the
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COLLECTIVE IMPACT ACTION SUMMIT

From April 27 to the 29th we participated, as members of the Skoll Network, on the annual Collective
Impact Summit. presenting the collective impact model and the collaborative mobilization of Colombia
Cuida a Colombia during the pandemic.

The Collective Impact Forum, an initiative of FSG and the Aspen Institute Forum for Community Solutions,
aimed to share lessons learned about the role of crosssector collaboration in contributing to the
COVID-19 response and rebuilding, promoting racial justice, and addressing other urgent challenges of
our time. This space brought TDQE%EF over 1,000 cross-sector leaders from around the world to share
ideas and use their influence and networks fo shape the future of collective impact practice.

iy BRAZILIAN COLLECTIVE IMPACT FORUM
I TS Between September 29 and 30th we participated of the First Edition of the
11:30am a 12:30pm Brazilian Collective Impact Forum, hosted for the first time in Brazil. The
y se enfocard en la Forum has been consolidated internationally since 2014. This initiative

Nuestra rEﬁaresentgnte sera

NZA COMEZ times of crisis. We presented the experience of Colombia Cuida a

CONST

Collective Impact Forum, FSG, Aspen Institute and Global Opportunity
Youth Network.

This online event presented the concept of collective impact as an effective
methodology to solve complex problems, addressing then through two
blocks, "The Future is Collaboration", in which a contextualization and
examples of collective impact vehicles was given. And a second block,
"Collective Impact is the Solution" in which we talked about collaborative
processes, evaluation of collective impact initiatives and collaboration in

Directora Eiecutiva de CCC Colombia on that last block.

LIVE TRANSMISSIONS

asting impact so

We made 7 live

During the year 2021 we used the power of digital networks to reach and get closer to people
committed fo look after Colombia. Through different virtual spaces from our social networks and online
orums we seek fo overcome geographical distances and try to close them. For this reason, we created
spaces to share knowledge and to be a platform that offers the experience and opportunity to create

utions that could be spread.

oroadcasts: ‘Earth Day - Together for Chocd’, on April 22; "Women's Leadership as a

tool for Social Transformation’, on May 13; “Human connection with the environment and the search for
conservation’, on June 3; ‘Empowering Colombia with social entrepreneurship’, on June 9; ‘Youth in the
social situation’, on July 1; ‘Impacts and challenges left by the pandemic of COVID-19’, on August 26;
and ‘Christmas Campaign: Together multiplying smiles-toys to heal’, on December 8.
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CAMPAIGN #FWITHOUTVIOLENCETHEREISFUTURE

Based on the complex situation of confrontation that Colombia experienced during the months of May,
June and July of 2021 due to the national strike, Colombia Cuida a Colombia proposed a strategy that
invites CD"GEDI’GHVE work, bringing together actors and organizations with different experiences and
commitments, who, from their differences, would work on a common purpose: transform the social
reality of the country.

We started running the strategy on Thursday, May 27, with the Forum "How to build from the
difference", and continued it after we launched, on June 3, the nonlogo digital campaign
#SinViolenciaHayFuturo #WithoutViolenceTherelsFuture. The propose was to raise awareness on the
importance of developing spaces for non-violent communication and to build trust between different
interest groups. We wanted to change the narrative of destruction and division, and replace it for one
that builds, unites, and invites fo generate positive action. The campaign had 7.5 million impressions
and a reach of 3.4 million people on amciﬂrnehvmrks.

CORRIDORS FOR LIFE CAMPAIGN

This non-logo campaign was developed within the framework
of the national strike, and sought to raise awareness among
those participating in the protests. We wanted them to allow
trucks carrying ELt:lsic goods such as food, groceries,
medicines, oxygen and priority medical attention items to

pass through the roads that where blocked by the protesters. CORRE DORE S
The -::c:mpaigrn was delivered without logos and reached 11 POR. M DA

million people via social media networks.

#EIHambreNoPara

Although no organization was featured during the campaign, #CorredoresPorLaVida
thanks to several allies that were suFﬂocrting it on the #LaVidaEsSagrada
background, it was possible to deliver and amplity it.

VACCINATION CAMPAIGIN
In June and July of 2021 we supported a campaign led by Mobilizatorio

that invited people to get vaccinated and to deliver the sensibility test. The
campaign run with thanks to an alliance between GSK and
Momentum/McCann. CCC participated as one of the partners in charge
of amplitying the messages.

The main objective of the campaign was to demystify the fear of getting
vaccinated for general purposes and, not specifically for the COVID-19
virus. Generating knowledge about the value of vaccination in all stages
of life was one of the objectives that we wanted to accomplish and we
did it through influencers that shares the campaign’s messages and using
citizen social mobilization platforms.

MAS DE

20 MILLONES umEh?ing reach and sharing informative pieces that could increase visits
=

CCC was in charge of generating traffic to the informative test platform,

DE DOSIS DE - fo f

SE HAN PUESTO
LOS COLOMBIANOS, The campaign captured the attention of the audience and generated
PUEDES CONFIAR good interaction with results of 685,008 users reached, 196 comments

EN SU and more than 8,600 clicks on the link. =
(=) skell
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THE LANDSCAPES OF HUNGER DOCUNMENTARY CANMPAIGN

Since October, during the framework of World Food Day, the Association of Food Banks of Colombia
-ABACO- in alliance with Colombia Cuida a Colombia, brought the topic of food insecurity on the
discussion table, with a three-episode documentary called "The Landscapes of Hunger", an audiovisual

project of ABACO.

Since its launch, "The Landscapes of Hun?er" aims to activate a large social mobilization that brings
together people and organizations from all sectors to work hand by hand with the Food Banks in order
to fight hunger problems in the country.

This campaign had a "landing page" https:/lospaisajesdelhambre.org which not only included the
behind the scenes of the documentary but also gives to users, individuals and companies the opportunity
to choose, among several projects, how to help to improve the nutritional conditions of the most
vulnerable population in Colombia. "Los paisajes del hambre" has been broadcasted on 29 national
television cﬁunnels, regional channels, and 9 digital platforms.
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DOCUMENTARY THE LANDSCAPES OF HUNGER

To make visible the problem of hunger and
the consequences on the development of
human capital and the country's economy

Invite to donate and work together to
eradicate hunger in Colombia.
www.lospaisajesdelhambre.org
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CHRISTMAS CAMPAIGN

The campaign "Multiplying Smiles, Toys to Heal” was born as an initiative that seeks to reach nearly
9 000 children in different corners of Colombia.

On this occasion, several partners joined forces with the pu(rjomse of giving Christmas gifts to offer kids
an experience that contributes to the recirculation of toys and will strengthen the emotional connections
between children, their parents, caregivers and the community.

This campaign sought to provide an experience fo children from San Andrés, Providencia and Santa
Catalina Island, Condotfo in Chocé, Barranquilla, Cicuta, La Guajira, Pereira, Dabeiba, ltuango,
Sogamoso, lbagué, Tumaco, Ipiales, Manizales, La Calera, Puerto Colombia, Leticia and Santiago del
Putumayo in the region of Valle del Sibundoy, department of Putumayo.

The initiative sought to develop cultural, artistic, and gardening activities (vegetable garden) led by
members of the community or by allies that already have experience on those fields. We wanted to
deliver gifts and toys with a sense of learning. Also, "Toys to heal" generated sharing spaces between
adults and kids through games and collective activities so that they could interact with each other
(baseball game, soccer, cooking a stew with children and their families).

For this campaign we joined several organizations,
instead of running this campaign individually. This
fact made the process of delivering this campaing
more enriching. The joint work of was composed by
ABACO, Corporacién Antiﬂjuiu Presente,

Closeando, Comparte Por Una Vida, Corporacion

Organizaciéon Minuto de Dios, Fundacion Catalina JUNTOS

Murioz, Fundacion TAAP, Fundacion Viva Air, MULTIPLICANDO
Global Humanitaria, La Patrulla Aérea, Rappi, SUﬂRlSHS '

Rotaract and Rotary Isla de San Andrés, She s

Foundation, Stand Up Providencia, Simate al .JUJUETES
Juego, Tamarin Foundation, Un TECHO para mi PARASANAR
pais, La Tienda de la empatia, Toma un Nifio de la Un juguete puede hacer feliz a muchos nifos si
Mano, Toynovo and Viva Centro Comercial.

lo cuidamos bien y lo donamos cuando ya no
lo utilizamos. Dona aqui tus instrumentos
vortivo o Kits escolares

musicales, material de
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SONRISAS

Esta navidad regala sonrisas o nifos y nifias en todos los
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INTERNATIONAL NETWORKS AND
ORGANIZATIONS WE ARE PART OF

CATALYTS 2030 - COLLABORATING TO ACHIEVE THE SDGS

Since February of 2021 Colombia Cuida a Colombia has been part of the Catalyts 2030 Network. At
the time we have led the Articulation and Communications Group of the LATAM chapter and participated
with organizations from Argentina, Venezuela and Colombia in the formulation of a conscious food
project called "From seed to table".

Being part of the Catalyts 2030 Network reaffirms our commitment to the achievement of the Sustainable
Development Goals (SDGs), the generation of enabling environments for entrepreneurship to flourish and
the promotion of collaborative action for systemic change.

We are currently part of Catalyts 2030, LATAM chapter, with 30 organizations from Argentina, Brazil,
Chile, Ecuador, Guatemala, Paraguay, Peru, Mexico, Panama, Venezuela and Colombia.

SKOLL FOUNDATION NETWORK

Since November 2020 Colombia Cuida a Colombia, has been supported and promoted by the Skoll
Foundation which catalyzes transformative social change by investing, connecting and advocating for
social entrepreneurs and other social innovators who together advance bold and equitable solutions to
the world's most pressing problems.

This is an opportunity fo strengthen our management, but also to
learn and incorporate into Colombia Cuida a Colombia the
values that guide Skoll's organizational culture:

1 - WE TRUST THOSE CLOSEST TO THE PROBLEMS TO LERD
THE CHANGE.

2.- WE BELIEVE THRT DIVERSITY IS R STRENGTH AND
DIFFERENCE IS A TERCHER.

3. WE CANT DO IT ALONE. IT TAKES A COMMUNITY TO
DRIVE LASTING IMPACT.

4.- WE STRIVE TO PERFORM RABOYE PERFECTION.

o.- WE LEARN FROM OUR SUGCESSES AND FRILURES AND
ADMIT WHEN WE DON'T HAVE THE ANSWERS.

6. WE EMBRACE A DEEP SENSE OF RESPONSIBILITY..
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OUR ALLIES

Thanks to our volunteers, and allies from the business sector, civil society organizations, the mediq,
networks and unions, for making our work possible. Their support, donations, funding and volunteer work
for Colombia Cuida a Colombia during 2020 and 202 I was essential to keep our projects up to date.

ORGANIZATIONS

1- Accién go

2- Acinpro

3- Acodem

4- Acumen

5- Afidro

é- Agencia Social

7- Aid Live Foundation

8- Argentinos por Colombia
Q- Arte de Vivir

]0- ASEC — Asociaciéon de Emprendedores de
Colombia

1 1- Asi Vamos en Salud
|1 2- Asinfar
13- Asociacién AMESE

1 4- Asociacién Bancos de Alimentos de

Colombia - ABACO

15- Asociacién Chevening Colombia
16- Asociacién Colombiana de Contact Centers

17- Asociacién Colombiana de Gerontologia y
Geriatria

18- Asociacién Colombiana de Ingenieria
Biomédica

19- Asociacién Colombiana de la Orden de
Malta

20- Asociacién de Bananeros de Colombia
(Augural)

21- Asociacién de Pequeiios productores de |a
comunidad de Membirilla

22- Asociacién Internacional de Sintergética

23- Asociacién Internacional de Sintergetica.
24- Ayuda en Accidn

25- Banco de Alimentos de La Guadijira

26- Banco de Medicamentos

27- Cine Sobre Ruedas
28- Colectivo Poder Mestizo

29- Colegio Colombiano de Psicélogos

CIVIL SOCIETY AND INTERNATIONAL COOPERATION

30- Colombia Lider
3 1- Colombia Vive Cali
32- Comité Intergremial de Caldas

33- Comité internacional de Derechos Humanos
(CIDH PAX CULTURA |

34- Confecoop
335- Connect Bogota

36- Consejo Empresarial Colombiano para el

Desarrollo Sostenible (CECODES-Desarrollo
Sostenible)

37- Construir un Mundo Mejor
38- Construyendo 500.001

39- Corpoeducacién

40- Corporacién Antioquia Presente

41- Corporacién Biointropic

42- Corporacién Granja Agricola de Fémeque
43- Corporacién Minutos de Dios

44- Corporacion Ventures

45- Defencarga

46- Derechos Para Todas

47- Educapaz

48- Endeavor

49- Ensefia por Colombia

&) skell
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50- Entropika

51- Fana

52- Fenavi

53- Focsa

54- Foro de Presidentes

55- Frena la Curva Colombia

56- Friends of Colombia for Social Aid
57- Fundacién Accién Interna

58- Fundacién Aires de Esperanza
59- Fundacién Alqueria Cavelier

60- Fundaciéon América Solidaria
61- Fundacién Andi

62- Fundacién Arturo Calle

63- Fundacién Arturo y Enrica Sesana
64- Fundacién Atencién a la Nifiez
65- Fundacién Autogermana

66- Fundacién Ayuda en Accién

67- Fundacién Bavaria

68- Fundacién Carlos y Sonia Haime
69- Fundacién Carulla

70- Fundacién Carvajal

7 1- Fundacién Comparte por una vida,
Colombia

72- Fundacién Compaz

7 3- Fundacién Corbanacol

7 4- Fundaciéon Corona

75- Fundacién Ellen Riegner de Casas

7 6- Fundacion Empresa Privada Compartir
77- Fundacién Empresarios por la Educacién
/8- Fundacién Fiambre

79- Fundacién Frisby

80- Fundacion Golondrinas

81- Fundacién Gratitud

82- Fundacién Hospital San Carlos

83- Fundacién JEYMAR

84- Fundacién JuanFe

85- Fundacién la Cayena

86- Fundacién Malpensante

87- Fundacién Manos Pintadas de Azul
88- Fundacion Mapfre

89- Fundacién Meditech

Q0- Fundacién MI Sangre

?1- Fundacién Natalia Ponce de Ledn
92- Fundacién Nutrinfantil

?3- Fundacién Opepa

94- Fundacion Origen

95- Fundacién Origen

96- Fundacion Pais XXI (PAIS21)

Q7- Fundacién Pies Descalzos

98- Fundacién Planeta Rurdl
99- Fundacién ProBono
100- Fundacién Procaps
101- Fundacién Promigas

102- Fundacién Proyecto de Vida

103- Fundacidén Recdn

104- Fundacién Reka- Red Empleo con Apoyo
105- Fundacién Restrepo Barco

106- Fundacién SalvaTerra

107- Fundacién Santa Fé

108- Fundacién Saving the Amazon

- Fundacién Selecciéon Colombia

SO
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- Fundacién Social Colectivo

- Fundacién Solidaridad por Colombia
- Fundacién Suramericana

13- Fundacién TAAP

- Fundacién Tiempo de Juego

- Fundacién Tirando por Colombia

- Fundacién Transformaciéon Humana

- Fundacién Tres Colibris

- Fundacién United Way Colombia

19- Fundacién WWB Colombia
120- Fundaciones Challenger

121- Fotbol con Corazén

122- Gaia Cultura

skoll
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123- Give To Colombia

124- Grupo de Gestion del Riesgo de Desastres

en el contexto hospitalario (GRIDCH)
125- Grupo Distri
126- GYNG
127- HandsOn
128- Inngenia Fundacién
129- Innspiramed
1 30- Kitum:Activismo Humanitario
131- La Academia Latina de la Grabacién
132- La Liga de los Mdltiples
133- Litro de Luz
1 34- Médicos de Antioquia
135- MIT Harvard Club
136- Movilizatorio
1 37- Movimiento Querendona Civica
138- Newtield
139- NewField Network
140- NU3
141- One Laptop per Child

142- Organizacion Artemisas

143- Organizacién para la Excelencia de la
Su?ud

144- Pan de Vida Cer

145- Patrulla Aérea Civil Colombiana
146- Plan Mayor

147- Primero lo Primero

148- Proarchiipiélago

149- ProBarranquilla

150- ProBogotd

151- Programa Pisotén- Fundacién Universidad

del Norte
1 52- ProPacifico
153- ProSantander

154- Proyecto de conservacion de aguas y
tierras

155- Proyecto social para la primera infancia

en Gachancipé

1 56- Proyecto Vive

157- Querendona Civica

158- Recicla Pues

159- Rotary International/ Colombia Rotaract

Colombia/ Interact Colombia

160- Sayco

161- Somos Uno

162- Soy Doy

163- Tamarin Foundation

164- Tayrona Sostenible

165- TECHO Colombia

166- Tirando X Colombia

167- Toma un Nifo de la Mano
168- Tras La Perla

169- United Way

170- World Hope International
17 1- World Vision

172- Ziggy

Photography: Santiago Mdrﬁuéi : (@Sﬁnf‘;’aéc;&eaign_ &
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BUSINESS SECTOR AND GUILDS

1- Acesco Colombia SAS

2- Agora Comunicaciones

3- Ajover

4- Aldeamo

5- Alpina

6- Algueria

/- Amarilo

8- América Mévil — Claro por Colombia
?- Andercol

10- ANDI

11- Andrea Freydell

12- Arkal escuela escalada y montafiismo
13- Arroz Diana

14- Ashmore Management Company Colombia
15- Asocafa y licorera de Cundinamarca
16- Audifarma

17- Augura

18- Automotora Toyota

19- Avantel

20- Avianca

2 1- Aviatur

22- Banco W

23- Bancolombia

24- Bandido Hostels

25- Bavaria

26- Beeconsciouzz

27- Belleza Express

28- Bio Rad Medical Services SAS

29- Biocovid

30- BMakers

31- Bochica Network

32- Brigard y Urrutia

33- Bsmart

34- buho media

35- Caiman Digital

36- Cédmara Colombiana de Informética y
Telecomunicaciones

37- Camara Colombo China de inversion y
Comercio

38- Cdmara de Comercio Colombo Francesa-
CCl France Colombia

39- Camara de Comercio de Bogotd

40- Cdmara de Comercio de Santa Marta para

el Magdalena
41- Casa Luker
42- CEMEBI SAS
43- Cementos Argos
44- Cencosud
45- CENTELSA

46- Centro de Pensamiento Asi Vamos en Salud
47- Chapman y Asociados

48- Cibernettic — Seguridad, Redes y Tecnologia
49- Cisco

50- Coca Cola Company

51- Colsubsidio

52- Comercializadora Arturo calle SAS

53- Corbeta

54- Corporacién YPO Colombia

55- Cyan

56- Dasigno

57- Datasketch

58- Dersa

59- Desarrollarte Plus Bogota

60- Detonante
; ._
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- DHL 98- Grupo Semana
- Directv 99- Grupo Spira
- Domicilios.com 100- Grupo Takami
- E3 — Ecologia, Economia y Etica 101- GVNG
- Eat Cloud 102- Hielo Igld S.A
- Ecohome 103- Hogaru
- Ecoterra 104- Home Burgers
- Ecoworks 105- Huge Inc. Digital Agency
- Egon Zehnder 106- lcare Medical Services
- Empleados/amigos de Laboratorios 107- Ideo
Siegfried ;
. 08- Ifood
- Enel Colombia 109. IMOCOM
- Enel Green Power Colombia 110
- Impact Hub
- Enel-Codensa 14 ; ;
1- Invest in Bolivar
- EHELE_ngSG 1 12- Invest in Cartagena
: Energul:cﬂ 1 13- Invest In Santa Marta
ishgte 114- ION Heat SAS
- EPM s . e
5- Isa: interconexién eléctrica s.a. e.s.p.
- Equitrénica 2
: 6- ltalcol
- Escala Consulting - EcO 117- Jerez & Sandoval-Medios y

- EW Tech Responsabilidad Social
- Extituto 1 18- Kaironare Tienda Solidaria
- Facebook 119- Keralty - Sanitas
- Farmalogica 120- Kuantum -si
- Fasecolda 121- Laboratorio Siegfried SAS
- Frisby 122- Lisim
- Frubana 123- Listos
- GAIA 124- logyca
88- Giving Agency 125- Makand
89- Google 126- Mapfre Seguros
?0- Grupo A 127- Mastercard
91- Grupo Alsea 128- Maverick Latam
@2- Grupo Argos 129- Mdm digital solutions
93- Grupo Aval 130- MedPluss - Cieno Group
94- Grupo Colpatria 131- Mensajeros Urbanos
?5- Grupo de Energia Bogotd 132- Merdki SAS
96- Grupo Nayib Neme 133- Mercadolibre
97- Grupo Nutresta
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134-
135-
136-
137
138-
139
1 40-
141-
1 42-
143-
1 44-
1 45.
1 46-
147-

148-
1 49
150-
15]1-
152
153-
154-
155.
156-
157
158-
1 59-
160-
161-
162-
163-
1 64-
165-

166

Mi Doctor

Modum

Mullenlowe SSP3

My Ecohome SAS
Natumalta
Organizacién Roa Florhuila
Pagos Inteligentes.com
Pastaio

Pepsico

Picap

Pollos Bucanero
Procaps

Puntos Colombia

R A Bussiness Services Management
Company

Rappi

Rational Software

Redes Eléctricas

Reflejarse SAS

Ryanlab

SAP Colombia

Sempli

Servinformacién

Severo Grupo SAS

Si Sefior Agencia

Sierra Nevada Hamburguesas

Sistemas automdticos de Colombia SAS
Sistole S.A.

Smart valley S.A.S

Sociedad de mejoras publicas de Pereira
SOS Asistencia

Soy Yo- Servicios de Identidad Digital SAS

Spotity

- Talento y Efectividad

167- TANK Comunicaciones estratégicas

1 68- Terpel
169- Think Big Consulting
170- Todos Comemos

171- Toynovo

172- Transelca s.a. e.s.p.
173- Transhuella

174- Transportempo SAS
175- Unidossis

176- Universo Nova
177- Vaki

178- Valor y Estrategia
179- Velasquez & Company
180- Visién & Marketing
181- Vita

182- Vive Agro

183- We Push

184- WeAct360 SAS
185- Wework

186- Win Sports

187- World Tech

188- XM compaiiia de expertos en mercados

s.0. €.5.p.

189- Yoactuo
190- YouTube

191- YUPI
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1- ADN
- As

- Asomedios

- Banasan
- Blu Radio
- Canal

- Caracol Radio

- Caracol Television
- City TV

10- Claro Musica
11-Cromos

12- Direct TV

- El Espectador
14- El Pais

- El Tiempo

O O N O bh B W N
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- El Universal
17-Kien y Ke
1 8- La Republica

19- Olimpica Stereo
20- Portafolio

21- Publimetro
22- Pulzo

23- Radiopolis
24- RCN Radio
25-RCN TV
26-Red +

27-Revista 15 minutos

28- Semana

29- Vea

30- Vibra

31- W Radio
32- Win Sports

NETWORKS

1- El Avispero
2- FOLU - Colombia

3- Hilando la Crisis

4- One Young Worla
5- Plan Mayor

6- Red Colombiana para el Servicio Piblico
/- Red de apoyo Teusaquillo

8- Red de huerteros de Bogotd

?- Red de voluntariado de Teusaquillo

10- Red de Voluntarios Galeras

1 1- Red [RA
12- Red Nacional del Agua y Cantoalagua

13- Redcol
14- Sistema B

CONCERTS AND ARTISTS

|- 70 artistas del Concierto Colombia Cuida @
Colombia — Mayo 1 de 2020

2- Un Canto por las Regiones, Un Canto por
Colombia

3- SOS Proisland

4- Carolina Guerra

5- Cesar Lopez
6- Naty Bofero
7- Alejandro Riafo

HIGHER EDUCATION
INSTITUTIONS

1- Escuela de Administracién de Negocios —

EAN
2- |dartes
3- SENA-Urabd
4- Singularity Colombia Summit
5- Universidad Auténoma de Occidente
6- Universidad CES
7- Universidad de Caldas
8- Universidad de Los Andes
9- Universidad del Rosario

10- Universidad EIA

11- Universidad el Bosque

12- Universidad Javeriana

13- University of Pennsylvania, Wharton School

of Business |
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THANK YOU

All the actions on the document above contributed to the construction of a better
couniry, a place where the civil sector, the business industry and the mass media
worked fogether fo help other Colombians and try to close social inequality gaps.
Thank you Skoll for making all this possible, for supporting our activities and our
allies” projects. Working together allowed us fo offer a powertul aid for communities
in need during 2020 and 2021. Having with us hands that supports our project is
a big privilege that has improved life quality for thousands of people in Colombia.




